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Cultural Traveler Definition
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® Overnight Travelers who visited/attended the
following attractions or activities as part of their
trips:
® Museums
© Art Galleries
® Landmarks/Historical Sites

® Theater/Opera/Dance Symphony performance

® An analyzable base of 32,631
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1. The Overnight

Cultural Travel
Market
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Cultural Travel Market Segments|gg
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Leisure
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Cultural Trip Segments

L ongwoods
TravelUSA

Visiting friends/relatives ] 38
Touring R 12
Special event R &

City tip RSl 7
Resort Rl e

Outdoors 5 4
Cruise K 3
Casine &M 2

Theme park &l <1

Conference/convention || 4
Other business trip |14 3

Business-pleasurs 6
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State Source of Business: m

‘Overnight Cultural Trips P

TravelUSA

California ﬁ 12
Texas _ﬁ 6
New York M 8
Florida _— 6
Pehnsylvania B 5
llinols | 4
Ohio i 3
Georgia il 3
Michigan i 3
Virginia 3

New jersey
North Carolina 3
Washington DC 3
Washington 3

Percent
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State Source of Business: m

Overnight Cultural Trips (Cont'd JEksss

Arizona 2

Massachusetts 2

Maryland 2
Tennesese
Colorado

Oregon

Missouri
Wisconsin

2

2

2

Minnesota 2
2

2
2

Indiana

o
o
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2. Cultural Traveler
Profile
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Cultural Ave. = 46.2 US Ave. =45.0
1 N
18-24 years 1123
29-44 years H 37
45-64 years 3!637
O+ years #4416
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Household Size
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1 member # 18
| 35

2 members 33

3 members ﬁ 18
4 members ‘Wm%
| 13

5+members 12
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$75K+ -‘ 39| 42

$50K-$74.9K ‘ﬁl'ﬂ
$25K-$49.9K ‘#Im??
Under $25K 1°

11
Refused Q‘J
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Marital Status m
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] I I I
Married/With Partner I7712
. . 11
Divorced/widowed ﬁ 1
: 1
Never married ﬁ rs
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Percent
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Children in Household

o chlaren Under 18 - ] 62

Any child between 13-17 Ej 1177
Any child between 6-12 | ||| 128

- [ 1
Any child under 6 _ FB
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Education m
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1 22

Post-graduate r'_‘ 19

College graduate P,_,_,_"s%a
Some college P,_,_‘l 5o

High school or less L
Other/Refused E%
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Employment
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; | I
Full time/ self-employed | 537
: 9
Part time ﬁ o
Not employed/retired/ other | ||33;3
| |
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3. Trip Experiences
and Characteristics
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Lendmark/istoric site
Shopping

Fine dining

Museum
National/state park
Beach/waterfront

Art gallery

Swimming
Bar/disco/mightelub

Theater/opera/dance/..

Casino
Hiking/backpacking
Fairfexhibition/festival

2007 Travel Year
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Top Experiences (Cont’d)
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Theme park
Zoo
Boating/sailing
Spa
Business Meeting
Winery
Fishing
Camping
Convention/Conference/Trade Show
Brewery
Biking
Golf
Professional/college sports event

7
6
6
6
5
5
5
4
4
4
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Seasonality
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|
——

22

April-June

34
July-September B —
October-December [EESSSSI20
| |
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Size of Travel Party
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23 06 Total = 2.9
2 05 Total = 2.6
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Total Nights Away
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Ave. Number of
Nights Away
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Accommodations
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Friends/relatives dwslling (not paid) | 25 30
Motel 19
Resort hotel 17
Other hotel o 20

Bed & breakfast 4
Time share 4
Campground/trailer park/RV park 4
Boat/cruise ship 4
Rented home/condo/apartment 3
Country inn/lodge 3
Rented cottage/cabin 3
Own home 2
Other 6
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Method of Trip Planning
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Internet Travel Agent Other None
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Method of Trip Booking
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Average Trip Expenditures

— Per Party Per Trip Longwoods
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400
$324
300 -
o $220 $220
5 200 - $187
8 $147 $142
$112
100 - $85 $88
$57
0 - .
Lodging Restaurant Food  Retail Purchases Recreation/ Transportation at
and Beverage Sightseeing/ Destination

Entertainment
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Average Trip Expenditures

— Per Person Per Trip

$111

$83

Lodging

2007 Travel Year
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$75
$64
$56
Restaurant Food  Retail Purchases Recreation/ Transportation at
and Beverage Sightseeing/ Destination

Entertainment
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Thank You

shanson@longwoods-intl.com
1-800-509-8933 ext 205

© The Longwoods Group Inc. 2008





