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America’s Byways® Image & 
Visitor Profiling Research 

America’s Byways® Resource Center, in partnership with The Federal 
Highway Administration, executed three phases of research in 
association with the development of a new Public Awareness Plan 
(Plan) 

– Stakeholder 

– Visitor Profiling 

– Positioning 

Longwoods International was commissioned to provide the research 
component and input into the development of the Plan and help 
define the overall approach and messaging strategies 

The focus of this report and key finding contained herein relate to the 
following two consumer research components: 

– An Image and Positioning Study 

– Personal Vehicular Traveler Analysis - a detailed analysis of the 
byways’ target market 
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Top Experiences 
- Touring  
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Top Experiences 
- Outdoor  
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Top Experiences 
- Special Event 







Questions/Comments 


